


'Laura and Ross' live life at full speed, they are always on the go. They want to do well
in their careers and work hard, but are also interested in the world around them. They
love to socialise, try new things and experiment, keen for novel experiences - whether
that's new music or getting out into the countryside camping.

They're very experience-led in their nature - always seeking out new experiences to
submerge themselves in. Passionately striving to get to the top of their careers, they
often worry about work during their leisure time and find it difficult to find a worlk/life

balance.

Because they work so hard, relaxation time is precious and they want to spend it
wisely. This group loves travelling because it gives them access to new worlds and
experiences, but at the same time holiday time is vital in helping them take better care
of themselves and reconnect with what matters.

OVERVIEW



CRITICAL FACTORS FOR THIS
AUDIENCES TRAVEL JOURNEY

/

38—

COUNTRY / OUTDOORS & RELAXATION NOVELTY SEEKERS
RURAL ESCAPE ACTIVE
53% (4x national average) of More likely than our other Holiday time needs to be a balance They look to experience new things
this audience group say they audiences to be involved in outdoor of down time and active leisure they haven't done before
want a country/rural escape in pursuits time

2021




BARRIERS HOLDING THEM BACK
FROM VISITING THE ISLE OF MAN

A

?

ACCESSIBILITY + HERITAGE & SHORT WINDOW DON'T KNOW
COST PERCEPTION CULTURE ENOUGH
Lack of knowledge about time to get This is what they primarily associate Most activities/experiences are Perceive Isle of Wight as having
to an air/sea link and cost to travel with the Island spring/summer based more activities to do

and holiday here is high




WHAT DO THEY LOOK FOR IN A HOLIDAY?

ACCOMMODATION EAT & DRINK SEE & DO




HOW DO THEY?

GET INSPIRED = PLAN/BOOK THEIR HOLIDAY



HOW DO WE
MARKET TO THEM?

KEY MESSAGES

e Highlight the variety of unique experiences that can be enjoyed on
the Island - IOM is likely somewhere this audience have never been
to before and we're not a predictable destination for them, so can
play to that 'try someone new that's closer to home' message

« Work with travel trade for the promotion of experiential packages
that allow them to play/relax but all centred around the experience

e Look at how we can extend the season to offer experiences all year
round

« Work with key influencers







